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Our Mission

To engage, represent, strengthen and empower the south Australian tourism industry.

Our Vision

To be a strong and valued industry body serving a sustainable tourism industry.

SATIC Board
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The Team

Ward Tilbrook
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Jade Colwell
Tamara Hughes
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Chairman Birds Australia Gluepot Reserve (Chair)

President Bed & Breakfast & Farmstay Accommodation Aust (Vice Chair)
General Manager, Adventure Tours Australia

Manager Industrial Relations & Human Resources, Aust Hotels Assoc. of SA
Operations Manager, Hilton Adelaide (until December 2010)

Managing Director, Narnu Farm

General Manager, Crowne Plaza Adelaide (from April 2011)

Chief Executive Officer, YHA South Australia

representing Limestone Coast Tourism

Director — Visitor Management, Dept for Environment & Natural Resources
Communications & Training, Real Estate Institute of SA

Educational Manager — Hospitality, Tourism, Events and Languages, TAFESA
Manager Access, South Australian Tourism Commission (non-voting)

Chief Executive

Communications & Business Development Manager
Industry Development Manager

Seminar & Events Coordinator

Office Coordinator & Executive Assistant

Tourism Awards Coordinator
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Highlights of 2010-11

Industry Policy & Advocacy

The success of tourism is influenced by policies, laws, regulations and decisions made by
government at all levels. Tourism must be involved and represented where relevant issues are
decided. SATIC maintains a tourism industry presence at national, state and local government level
as well as industry forums and in the media.

Submissions:

e Marketing of Backpacker / Youth Adventure Market
e Commercial Tour Operator License & Visitor Use Fees
e South Australian Visitor & Travel Centre

Regional Tourism Growth Plan

South Australian Marine Parks

Outback Power Prices

Mining Arkaroola Wilderness Sanctuary

e Proposed MclLaren Vale Housing Development

e Kangaroo Island Visitor Levy

e Passenger Vehicle Transportation Award

Representation

SATIC has established S€CtOr groups for Tour and Transport Operators, Marine Tourism
Operators, Tourism Education and Workforce Development, Food and Wine Tourism and
Backpacking / Youth Adventure Tourism.

The input and communication from these member based sector groups guides SATICinits

activities and allows SATIC to make representation to the relevant Government agencies and other
bodies to ensure tourism is recognised and considered.

Partnerships

Our partners make our activities possible and the 2010 South Australian Tourism Awards wouldn’t
have been possible with the support from:

South Australian Tourism Commission, Qantas Airways,

Department of Environment and Natural Resources, Rymill Coonawarra,
Education Adelaide, Sealink Travel Group, McLaren Vale Beer Company,

TAFE SA — Tourism, Events & Languages, BookEasy Tourism Technologies, Newstyle Printing,
Local Government of South Australia, Flinders University, Messenger Newspapers


http://twitter.com/#!/StudyAdelaide
http://twitter.com/#!/StudyAdelaide/status/58062837360238592
http://twitter.com/SA_TIC
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Media

The importance of giving tourism a high profile through media cannot
be underestimated.

with more than 350 appearances on television, radio and the
press, SATIC has been approached to provide comment on a number

of tourism-related issues and to also actively encourage positive news
stories — such as the winners of the South Australian Tourism Awards.

Get out
and visit
our own
backyard

STUART INNES
TOURISM WRITER

Posted on March 25, 2011 by
Coober Pedy Regional Times

POWER PRICE INCREASES of up
to 120% may force tourism
businesses to close in Coober Pedy
and other key South Australian
outback tourism destinations.

South Australian Tourism Industry Council
Chief Exceutive, Ward Tilbrook says he
is dismayed at the rise in the power prices
and has concens for the sustainability of
tourism busincsses in these regional
communitics.

“This outrageous price hike significantly
prejudices tourism businesses that work
hard to deliver world-class tourism
experiences and already face numerous
challenges in  tough operating
environments, this may the final straw for
many of them,” Mr Tilbrook says.

“From my understanding, most small
domestic customers will be minimally
affected but commercial users will face
much higher increases, some by anywhere
up 0 120%.

“The viability of tourism businesses, such
as hotels, caravan parks and attractions
will be badly affected, which may result
in their closurc leaving much-needed
PRt i

SATIC: “ALARMING
POWER PRICES
THREATENS
OUTBACK TOURISM
SUSTAINABILITY”
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“Tourism is the lifeblood of many outback
without the facilitics and

state but South Austra-
lians are tardy in getting

out to see their own
regions.
Intrastate travel is

competing against South
Australians spending
disposable money on
home renovations and
weekend  flights  inter-
state, the inaugural
South Australian Tour-
ism Industry Council
conference was told
wmrdw'

was doing well in
mirkn ting to the higher-

infrastructure in place to support visitors,
the local communities will incvitably suffer.

“It will be a case of: *Will the last tourism
business to leave Coober Pedy please tum
out the lights’

“These new charges, arc a direct threat
1 the sustainability of tourism in the
magnificent South Australian outback,

and as the outback is a key destination
for South Australian tourism, it is a threat
to our State’s tourism industry overall.

hese outback businesses pay tax and
contribute 1o the coffers of this State,
as does every other business regardiess
of where they are located, this power
price hike should be reconsidered and
there should be cquity in power costs
for outback areas.

As South Australia’s peak tourism body,
the South Australian Tourism Industry
Council represents over 550 members

its" role is to engage in all of the
processes that shape our State’s tourism
future.

ding demographic
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travel to SA was growing
about five times the rate
of the national average
and spending was four
times the growth across
the nation.

Interstate travel into
SA was up 7 per cent
over the past year com-
pared with L5 per cent

nationally. \pmdmg by
those visitors was 33 per
cent greater, compared
with 8 per cent national
average.

Mr Blair said the strat-
v of targeting higher-
vield travellers  should

ssful.
must generate
triggers for intrastate de-
mand - have reasons to
regions on
specific weekends,” Mr
Blair said.
He said the intrastate
tourism market in SA
was competing against
home renovations, home
entertainment and inter-
state weekend trips
using airfares 30 per cent
cheaper in real terms
than 10 years ago.
Tourism Minister
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he region’s councils’
this week endorsed a $7
million solution to the
Riverland’s declining
tourism industry.

The plan. hailed as “the way
forward™ by South Austra ul-
ian ‘Tourism Industry Council
(SATIC) chiel executive Ward
Tilbrook, will see the devel-
opment of higher end accom-
modation, Riverland specific
marketing campaigns. new
major lourism experiences and
potentially a new significant
regional event.

The plan’s release follows
local industry unease about
the South Australian Tourism
Commission’s (SATC) recent
announcement that funding for
the regions” two on-the-ground
tourism positions and the Riv-

Tourism
industry
tackles
change

LLocal tourism businesses
are being encouraged
to tackle change head on
by attending a statewide
tourism conference next
month.

The South Australian Tour-
ism Industry Council’s inaugural
conference, *SA Tourism: Taking
Charge of Change’, allows tour-
ism operators to participate in
an interactive day of discussion
panels, workshops and presenta-

Riverland tourism businesses have been urged to ¢
statewide conference about change within their industry,

“By attending the conference,
tourism businesses can take a

tions by an impressive line-up of  positive step towards being bet-
spea ter informed, proactive and mak-

Council chief executive Ward — ing chunuc work to our advan-
Tilbrook said the tourism indus-  tage.” Mr Tilbrook said.

try was going through significant
change, including technological
advances and changing consum-
er demands.

“If we can influence the many

changes that affect the indus-
try and the environment within
which we operate we will be in

erland Tourism Association
(RTA) would cease on July 1.

Renmark Paringa Coun-
cil chiel executive off

“And from (councils’) point
of view we believe we now
have what is needed to drive
the indusiry forward

“We believe this is the loal
answer 10 the local issue in
terms of addressing the decline
in tourism and we need the
industry to come on board with
what we're proposing

Mr Siviour said a new
“industry led” Riverland tour-
ism board would be devel-
oped to “drive the seven-part
plan forward™ and oversee the
injection of $7 million into the
industry over three years,

Meanwhile My Tilbrook
said the SATIC was “very sup-
portive

™ of the proposed tour-
ism plan

“What I find really encour-
aging about the plan is that it's
about industry development.”
he said

“Its not all about market
opportunity. Is about actually
building the Riverland's tour-

$7 million local tourism solution

“major collaborative effort

“1just think it's very encour-
aging that the three councils”
chiel executive officers have
2ot together and worked so col-
laboratively.” he said.

“It's & credit to the region.
'he Riverland has really
taken charge of the restructure
of regional tourism and wmed
it into an opportunity, so I think
that’s really promising.

However, Mr Tilbrook said

industry participation was cru-
cial 1o the plan’s suceess.
“It is an industry led strate-
and we hope that the indus-
ury really gets behind it he
said.

“Industry needs to eng
with the plan (and) they n
1o contribute.”™

Mr Siviour said the region’s
councils would meet with the
SATC on Thursday to confirm
the tourism body’s support.
then @ joint presentation would
be made 10 Regional Develop-

e
d

SA Tourism Council
urges mine re-think

THE South Australian Tourism
Industry Council (SATIC) has firmly
rejected any mining activity in the
Arkaroola Wilderness Sanctuary,

. saying it is imperative that South
Australia’s key tourism destinations
are protected.

SATIC CEO Ward Tilbrook said the peak
tourism body was urging the South Australian
Government to reconsider any planned mining
activity in the sanctuary. SATIC represents over

Tony Siviour said the regior

a better position to sl
future of our industry

at the Adelaide Convent|
tre on Thursday.

WWW ..\lllif.k'ﬂﬂ].illl or
Bianca Borrett, of th
Australian
Council. on 0401 998 24

010 develop a plan
Idress the region’s ailing tou
ism industry and respond to 1]
looming industry restructure.
“We knew we had
respond quickly...” Mr Siviol
said.

The conference willl
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Tourism

Settlng benchmarks in
the tourism business

Whyalla Visitor Centre and the
Sundowner Cabin Park are among a
record number of nominations to be
received for the 2010 South Australian
Tourism Awards.

These two tourism businesses are
set compete in one or more
categories for the honour of being
heralded as one of South Australias
very best tou nees.

Whyalla Visitor Centre’s supervisor
visitor operations Jenny Barnes said
this was the second time the centre
had entered the awards.

Last year the centre won a hmn/«‘
in the visitor inforr
category which they will enter agz
this y

Ms Barnes said it about
celebrating the centre’s
achievements, recognising a process
of continual quality improvement
and benchmarking against other
visitor information centre

She said it was also about qul.,
recognised as a professional
and reliable operator who delivers a
high quality tourism experienc
Ms Barnes said it was a
rigorous” submission process th
comprised of two parts, a site vi
and a 30-page written submissio

A South  Australia  Tourism
representative conducted a thorough
three-hour site visit about two weeks
ago asking probing questions.

Ms Barnes said it was the centre’s

was

very
' NOMINATION: Whyall
t are set to enter th
Australian Tourism A
the Sundowner Cabin
visitor operations
pictured with last
certificate.

Outback region.

550 members, with 48 in the Flinders Ranges and

“While mining is a finite resource, tourists are an
nfinite sustainable resource for the state creatlng

53,000 jobs in South Australia and an economic

mpact of $4.4 billion, with the Government
Jeclaring a target to increase the value of tourism
'0 the State to $6.3 billion by 2014, Mr Tilbrook
said. “Mining exploration and activity is
ncompatible with credible nature-based tourism.
Arkaroola should remain completely protected. The
mpact ¢ of mlnlng activity will damage a spectacular

R il AR e A

land, and where,in a quict

ot mishtspo bt yelow ooied
crystal candy mountain’

environmental battles since the Franklin River
protests in Tasmania in the 1980s.

On one side are cnvironmentalists, the tourism
industry and high-profile identitics such as Senator
Nick Minchin and acclaimed photographer St
Pippos, and Arkaroola operators the
All want the arca put off-limits o miners.

On the other is minceal explorer Marathon
Resources, well-connected f o Party MPS
Chinese interests and unions w aminecan
covenis with the spectaculr b aensitve cology

Between themis the 21st century cquivalent of oil

uranium.

Gargantuan forces which shaped the |
3golel anexdenordinaryLoacy of mine
which famed explorer and sc ofessor Sir
Duuuasdesululrs«‘nlml.u"lh\ workds greatest

dscape eon
ral deposits,

im 1o £0 one better in this
award as it wa

with ¢

have

regarding last year's submission and

have used this to help prepare our
id.

n|
wish all nomin
luck with their submil
he Awards
Ceremony and Gala
held on Thursday,No
Adelaide  Conventiof

submission this year,” she s

South Australian Tourism Indusiry
uncil  Chiel  Exccutive  Ward
Tilbrook said it was encouraging to

‘This included uranium, first discovered in 1910 and
‘seen asa blessing or a curse rdepending on your views
of nuclear power.

Mawson mined the arca as well as using it as an
outdoor laboratory for his students. He was fascinatec
by the landscape, calling the quartz-rich Mt Geea
‘rystal candy mountai

Over time, the minerals attracted a steady stream

Battleground Arkaroola

Sprig says three new specics of rog and what appear
10 b new specics of wattle have been discovered
in the past year alone.
‘While tourists flock 1o the area, 0, (0o, do the
s ever vigilant for highly sought

afler minerals
Marathon Resources, whose major sharcholders
include the Chinese CITIC group, has 1 90sq km
exploration lease within the 600sq km sancluary and
has found what it says is the nation's fifth-fargest
unieveloped uranium deposit at Mt Gee
Chairman Peter Williams s optimistic much more
illbefound~pssBlythemother e which e
ts found at the nearby Four Mile and
Hm ey st nm, outside the Arkaroola sanctuary.
Marathon has drilled around 120 holes in the area
aswell as conducting magnetic and other testing but
its drilling rights were suspended in February 2(
after it was found to have illeeally buried tailines in

plastic bags at the site. Me Williams saii the company
had learnt its lesson, and the rencwal of its exploration
licence comes with sirict conditions aimed at
isturbances.

i have happened and

itwon't happen

Ttis worth no s not radioactive waste as
was claimed at the fime. [t was drill cuttings that came
aut of the ground _The fies being said about
sactive waste s just nonsense.”

Marathon intends to drill around 10 new holes up.
10/500m deep, stretching about Sk 1o the east of
Mt Gee o assess how far the uranium deposit

of i up thear
totoday’s tourists

business sut
by August 16.

The winner in eac
then go on 1o re
Australia at the Qa
Tourism Awards in M|

see so many tourism businesses
reviewing  their  goals  and
achievements and showcasing their
success.

“A South Australian Tourism Award
win or medal is a powerful addition to
a business’ marketing message - itis — The South  Aust
a compelling endorsement of the  Awards are the pinna
business in the eyes of the consumer”  within the tourism i
Mr Tilbrook said. innovation and foste

“These Awards are the tourism

ne o 1l Dr

Reg Sprgg, purchascd the propery n 1967 ih the

e and wile Griselds

begaria lcghng evo-tiuwiam buminéas before the e

had been coined, and their children, Doug and Marg.

continue the work, winning multiple awards for their

unstinting work along the way

Aswell as its awesome scenery and geology, the
arca is somet hin len. Rare species such us
the yellow-fo aby thrive, while Marg

industry’s premier accoladc.
“It is a whole of busir

ss award.

practices by set benchmarks for all
fourism operators 1o aspire to.

stretehes,
a ficant thing is that this s a very large
deposit .. if it was a smaller one we wouldn't bother,”

\1:\\ illiams said. It is a nonsense 1o say there is
llenty of uranium elscwhere in SA - it has to be
thisde posil 1o be viable."

Groups such asthe Australian Workers Union ar:
Keen (o sec 4 mine 20 ahead for the jobs and
prosperity it may brin.

Head ofrescarch o stockbrokers EL& €
Baillieu Stockbroking, Ivor Reis, made a
submission o the S Govermments

Seeking a Balance review which shows the
potential wealth on offer
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Communication

Information dissemination is a key benefit of membership. SATIC members are better informed on
issues affecting their business and opportunities as they arise in industry. We communicate to
members regularly in the following ways:

SATIC Snapshot

Distributed monthly to more than 2,000 subscribers, the SATIC Snapshot is designed to

keep members informed and up to date on the latest programs, training and initiatives to improve
their business.

Upcoming Training & Events
Distributed monthly, the Upcoming Training & Events e-newsletter showcases the range of training,
events and networking opportunities that members can be involved in.

From the Chief Executive
Sent on a regular basis, From the Chief Executive is intended to keep SATIC members informed of the

work the Chief Executive is doing on the members’ behalf. Similar to a blog, it is intended to give
insight and facilitate discussion between members.

Accreditation Updates

SOCiaI media: Sent on a regular basis, Accreditation Updates are
written especially for accredited businesses to
ﬁ . ensure they are fully informed about training and
493 likes business development opportunities and kept up to
h date on the latest changes to legislation.
1587 followers
G Member Surveys
W SATIC conducts regular member surveys to guide us
— 200 group members in our work for SATIC members and results are
available exclusively to members. The South
LN 587 upload views Australian Tourism Barometer is a regular
quarterly survey of industry performance and
sentiment.

Website

www.satic.com.au ]
Communication, interaction and information sharing is Satlc-com-au StatS:

vital to our industry and the new and improved SATIC

website, released in February, was designed to facilitate 25,629 visits
this. 80,802 page views
Designed to be a valuable ONe-stop member 3.15 pages per visit
. 3.56 mins average time on site
business resource with the latest industry news, Top pages:
events & seminars, funding & grants, advocacy, Tourism Awards; About Us; & Events
research & member surveys, our social media as well as Top traffic sources:
the Accreditation, Tourism Awards and much more. Google; Facebook & SATIC e-newsletters

Each SATIC member has a username & password to
access exclusive member-only content.


http://twitter.com/#!/pjmurray1979
http://twitter.com/#!/pjmurray1979/status/58294956422475778
http://twitter.com/SA_TIC
http://lnkd.in/Nr9z4z

Accreditation

Industry standards, quality and professionalism are core objectives of SATIC.

SATIC offers the following accreditation / certification programs to the industry; participation in
these programs includes membership of SATIC:

Australian Tourism Accreditation Program
The Australian Tourism Accreditation Program (ATAP) is suitable for

all tourism businesses. it is designed to assist to all tourism
businesses in establishing and maintaining quality management principles
and practices. Consumers are encouraged to Trust the Tick.

455 businesses.

Ecotourism
ECO Certification is suitable for tourism businesses that provide hlgh

CERTIFIED quality nature-based experiences and are environmentally,
Tourism socially and economically sustainable. 35 businesses.

Climate Action Certification
1’ The Climate Action Certification program is designed to assist tourism
Climate - businesses in reducing carbon emissions and assuring consumers that your

Action rroducts have a certified commitment to sustainable
CERTIFICATION . .
business practlces and to addressing climate change. 28 businesses.

Respecting Our Culture

Respecting Our Culture

Respecting Our Culture is an accreditation program designed for any
tourism business that includes Indigenous content or enters into land

significant to Indigenous people. 5 businesses.

Y J

Certified (@ /‘\‘i

TQUAL & the National Tourism Accreditation Framework

The Federal Government & Tourism Australia under
its National Tourism Accreditation Framework

initiative has released the TQUAL Iogo. As the

ATAP and Ecotourism accreditation programs are T’ QUAL
endorsed under the TQUAL framework, these QUALITY ASSURED
accredited operators are able to display in *

conjunction with their existing accreditation logo.

The Federal Government has committed to providing additional value to accreditation through their

endorsement and promotion of the TQUAL logo to domestic and international consumers, to

increase the visibility of accredited businesses and highlight their commitment to quality.

TQUAL accredited operators are also to receive preferential listings on www.southaustralia.com and

www.australia.com from late 2011.



http://www.southaustralia.com/
http://www.australia.com/
http://twitter.com/#!/FollowMe4wd
http://twitter.com/#!/FollowMe4wd/status/67460231906594816
http://twitter.com/SA_TIC
http://t.co/ctuArVx

Skills

Business Development Roadshow

SATIC toured the 11 tourism regions for five weeks throughout May and June. Anneliese, Jade and
Ward travelled to 11 tourism regions and held small informative workshops to assist tourism

operators in the development of their business by becoming tourism accredited or by
nominating for a South Australian Tourism Award. Ward also met with members both in group
meetings, and one-on-one. 190 tourism operators attended the workshops.

“Thank you for bringing the workshops to our areas - it is almost impossible to attend city
based training. We appreciate the region not beingf 0 r g o Codbnawarra”

r]'IVI\T ara

2010 SATIC Tourism Conference

SATIC’s inaugural tourism conference ‘SA Tourism: Taking Charge of Change’
allowed tourism operators and stakeholders to participate in a dynamic, interactive day of
presentations, discussion panels and workshops on 18 November.

Attended by 140 delegates, the conference was opened by Tourism Minister John Rau and
boasted an impressive line up of national and local speakers and presenters designed to challenge

and inspire delegates. After participating in a full day of conference activities, delegates were also
invited to attend the 2010 SA Tourism Awards Gala Dinner that evening.

The success of the event has meant the conference will now be held annually.

“The conference and workshops not only met, but exceeded all of my expectations. The
amount and quality of information that was made available was outstanding.” - Ciaran
Cryan, National Chairman Bed & Breakfast, Farmstay & Accommodation Australia.


http://twitter.com/#!/ATDW
http://twitter.com/#!/ATDW/status/77571374826262529
http://twitter.com/SA_TIC
http://tiny.cc/q0jll

Social Media / Apps Seminar

A variety of tourism businesses attended a half-day seminar in May to learn how to engage with

their customers through social media. Experts Michelle Prak (Hughes PR) and Mark Potter
(Connect Broadcast) shared their knowledge and expertise. 30 people attended.

Business Sustainability Workshop

In conjunction with Tony Innes from Sustainable Directions, this two-hour workshop in June
explained current environmental issues and provide tips on how businesses can improve their

bottom line using sustainability techniques. 15 people attended the afternoon.

Business SA Courses

In partnership with Business SA, SATIC members were able to register at a discounted rate to

attend Business SA training courses in areas such as Business, Human Resources, OHS&W,
Environment & Sustainability, Injury Management, and Workplace Relations.

Additional training:

e Bushfire Preparedness for Tourism, October — 23 participants

e Smartphones and your Business, July — 129 participants

e Tailor your Marketing to the Edu-Tourism Sector, August — 42 participants

e Basic First Aid delivered by Red Cross, October, April & May — 52 participants

e Fire Training delivered by Australian Fire & First Aid, May & June — 6 participants
Events

The key to successful marketing and business growth is building relationships through active
networking. Strong industry links and partnerships can help maintain a business’ competitive edge.

SATIC introduced its networking series, TaIking Tourism in June, which was well received by

members. 70 attendees turned out to hear from guest speaker, Barossa foodie, Cherie
Hausler, and to ‘talk tourism’ with others in the industry.

"I made some connections that are invaluable. What a great networking night!" - Stephen
Schwer, Southern Flinders Regional Tourism Authority



http://twitter.com/#!/Moorooroo
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http://twitter.com/#!/search?q=%23barossa

Tourism Awards
The South Australian Tourism Awards form part of the Australian Tourism Awards and the process

aims to recognise and promote excellence in tourism. The Tourism Awards are an
annual online submission and site visit based competition.

Record 150 entries in 2010

Anincrease of 8% on last year’s record, indicating that South Australian tourism operators are

realising the importance of achieving an accolade in the State’s premier Tourism Awards and want to

give their business a valuable marketing advantage.
“ A m-line presentation allows taking advantage of the electronic media, better images,
colour, overall better presentationand bett er f or t he environment becat
— Ann Oliver, Red Ochre Grill

2010 South Australian Tourism Awards Gala Dinner
The 2010 South Australian Tourism Awards were held on Thursday, 18 November 2010 at the

Adelaide Convention Centre, with Master of Ceremonies Chris Dittmar from channel 7.

626 guests (an increase of 9% from 2009) indulged in a night full of South Australia’s finest

regional produce. With 61 of those guests purchased the combined conference and gala dinner
package.

26 winners; 4 inducted into the Hall of Fame; plus 76
medallists: 2 gold, 39 silver and 35 bronze

“1 wanted to pass on a heartfelt thank you f ¢
impressive and synchronized evening, with every attention to every detail covered.

Congratulations to you and your team, on raising the bar for these types of events.” — Ann

Monaghan, General Manager ¢ Sports & Competition, Special Olympics Australia.



http://twitter.com/#!/CoonawarraK
http://twitter.com/#!/Miss_Nekko/status/82605973482647552
http://twitter.com/SA_TIC

AFTA Travel Expo ¢ Winners Booth

Winners were invited to host the 2010 South Australian
Tourism Awards Winners booth at the AFTA Sunday Mail
Holiday Expo from 4 ¢ 6 February 2011 - a great
opportunity to showcase their product to

10,000 attendees that walked through the doors of
the Adelaide Convention Centre.

2011 Awards Launch

The Tourism Awards launch was held at Adelaide Shores Resort on Wednesday 13 April. Keith
Conlon was the Master of Ceremonies (Keith is also confirmed as our MC for the Gala Dinner).Our
guest speaker was national award winner, Sharyn Rogers from Seppeltsfield Vineyard Cottage,
Keith Conlon also led a ‘Q & A session’ with Kate Williams from Adelaide Shores about their multi-
award winning properties.

The event booked out within 24 hours of the invitation’s release, which confirms the high level
of interest in the State’s tourism awards. We hosted 105 guests in at the launch which includes
members of parliament, potential nominees, sponsors and industry operators.

Feedback from guests found that 84% thought the event was ‘very good’ to ‘excellent’.

“1 just wanted to say congratul atsmAwards on ho s
Launch, it was alulia$mithg AdelaideShdres. at t end. ”

South
Austravlian

INTRODUCTION OF A NEW CATEGORY

We introduced a new awards category: Category 28 C Excellence in Tourism by Local Government,
with the hope of encouraging more local Councils to be more involved in tourism in their regions.

In its inaugural year we received 8 nominations for 2011.


http://twitter.com/#!/PindarieWines
http://twitter.com/#!/PindarieWines/status/70325520436432896
http://twitter.com/SA_TIC

