
 
Annual Review 2010-11 

 

Our Mission 
To engage, represent, strengthen and empower the South Australian tourism industry. 

 
 

Our Vision 
To be a strong and valued industry body serving a sustainable tourism industry. 

 
 

SATIC Board 
Duncan MacKenzie OAM Chairman Birds Australia Gluepot Reserve (Chair) 
Ciaran Cryan   President Bed & Breakfast & Farmstay Accommodation Aust (Vice Chair) 
Vicki Beard   General Manager, Adventure Tours Australia 
Trevor Evans   Manager Industrial Relations & Human Resources, Aust Hotels Assoc. of SA 
Bas de Graaff   Operations Manager, Hilton Adelaide (until December 2010) 
Joel Hirsch   Managing Director, Narnu Farm 
Brendon Meppem  General Manager, Crowne Plaza Adelaide (from April 2011) 
Richard Mussell  Chief Executive Officer, YHA South Australia 
Karen Ronning    representing Limestone Coast Tourism 
Anne Sellar   Director – Visitor Management, Dept for Environment & Natural Resources 
Emma Slape   Communications & Training, Real Estate Institute of SA 
Jenice Wheeler   Educational Manager – Hospitality, Tourism, Events and Languages, TAFESA 
Mark Gill   Manager Access, South Australian Tourism Commission (non-voting) 
 
 

The Team 
Ward Tilbrook   Chief Executive 
Bianca Borrett   Communications & Business Development Manager 
Jade Colwell   Industry Development Manager 
Tamara Hughes   Seminar & Events Coordinator 
Akarra Klingberg  Office Coordinator & Executive Assistant 
Anneliese Powell  Tourism Awards Coordinator 
 

  

StamfordHotels Stamford Hotels 3 Jun 

Final #FF @SA_TIC A fantastic source of information for both industry and travellers for all things South Australia & #Adelaide 

http://twitter.com/#!/StamfordHotels
http://twitter.com/#!/StamfordHotels/status/76549915504934912
http://twitter.com/#!/search?q=%23FF
http://twitter.com/SA_TIC
http://twitter.com/#!/search?q=%23Adelaide


Highlights of 2010-11 
 
 

Industry Policy & Advocacy 
The success of tourism is influenced by policies, laws, regulations and decisions made by 
government at all levels. Tourism must be involved and represented where relevant issues are 
decided. SATIC maintains a tourism industry presence at national, state and local government level 
as well as industry forums and in the media. 
 

Submissions: 

 Marketing of Backpacker / Youth Adventure Market 

 Commercial Tour Operator License & Visitor Use Fees 

 South Australian Visitor & Travel Centre 

 Regional Tourism Growth Plan  

 South Australian Marine Parks 

 Outback Power Prices 

 Mining Arkaroola Wilderness Sanctuary 

 Proposed McLaren Vale Housing Development 

 Kangaroo Island Visitor Levy 

 Passenger Vehicle Transportation Award 
 
 

Representation 
SATIC has established sector groups for Tour and Transport Operators, Marine Tourism 

Operators, Tourism Education and Workforce Development, Food and Wine Tourism and 
Backpacking / Youth Adventure Tourism.  

The input and communication from these member based sector groups guides SATIC in its 

activities and allows SATIC to make representation to the relevant Government agencies and other 
bodies to ensure tourism is recognised and considered. 
 
 

Partnerships 
Our partners make our activities possible and the 2010 South Australian Tourism Awards wouldn’t 
have been possible with the support from: 
 
 

South Australian Tourism Commission, Qantas Airways,  

Department of Environment and Natural Resources, Rymill Coonawarra, 

Education Adelaide, SeaLink Travel Group, McLaren Vale Beer Company,  
TAFE SA – Tourism, Events & Languages, BookEasy Tourism Technologies, Newstyle Printing, 

Local Government of South Australia, Flinders University, Messenger Newspapers 
 

  

StudyAdelaide StudyAdelaide 13 Apr 

StudyAdelaide is a proud sponsor of the 2011 @SA_TIC Tourism Awards. If you're an SATIC member make sure you enter. 

http://twitter.com/#!/StudyAdelaide
http://twitter.com/#!/StudyAdelaide/status/58062837360238592
http://twitter.com/SA_TIC


Media 
The importance of giving tourism a high profile through media cannot 
be underestimated. 
 

With more than 350 appearances on television, radio and the 

press, SATIC has been approached to provide comment on a number 
of tourism-related issues and to also actively encourage positive news 
stories – such as the winners of the South Australian Tourism Awards.  
 

  

YHA_SA YHA South Australia 30 May  

thanks @sa_tic for all the training! http://ow.ly/55Gi6 

http://twitter.com/#!/YHA_SA
http://twitter.com/#!/YHA_SA/status/75131868231634944
http://twitter.com/sa_tic
http://ow.ly/55Gi6


Communication 
Information dissemination is a key benefit of membership. SATIC members are better informed on 
issues affecting their business and opportunities as they arise in industry. We communicate to 
members regularly in the following ways: 
 

SATIC Snapshot 
Distributed monthly to more than 2,000 subscribers, the SATIC Snapshot is designed to 

keep members informed and up to date on the latest programs, training and initiatives to improve 
their business.  
 

Upcoming Training & Events 
Distributed monthly, the Upcoming Training & Events e-newsletter showcases the range of training, 
events and networking opportunities that members can be involved in. 
 

From the Chief Executive 
Sent on a regular basis, From the Chief Executive is intended to keep SATIC members informed of the 

work the Chief Executive is doing on the members’ behalf. Similar to a blog, it is intended to give 

insight and facilitate discussion between members. 
 

Accreditation Updates 
Sent on a regular basis, Accreditation Updates are 
written especially for accredited businesses to 
ensure they are fully informed about training and 
business development opportunities and kept up to 
date on the latest changes to legislation. 
 

Member Surveys 
SATIC conducts regular member surveys to guide us 
in our work for SATIC members and results are 
available exclusively to members. The South 

Australian Tourism Barometer is a regular 

quarterly survey of industry performance and 
sentiment. 

 

Website 
www.satic.com.au 
Communication, interaction and information sharing is 
vital to our industry and the new and improved SATIC 
website, released in February, was designed to facilitate 
this. 

Designed to be a valuable one-stop member 
business resource with the latest industry news, 

events & seminars, funding & grants, advocacy, 
research & member surveys, our social media as well as 
the Accreditation, Tourism Awards and much more. 
 

Each SATIC member has a username & password to 

access exclusive member-only content.  

satic.com.au stats: 
 
25,629 visits 
80,802 page views 
3.15 pages per visit 
3.56 mins average time on site 
Top pages:  
Tourism Awards; About Us; & Events 
Top traffic sources: 
Google; Facebook & SATIC e-newsletters 

 

Social media: 

493 likes 

1587 followers 

200 group members 

587 upload views 

 

pjmurray1979 Paul James Murray 14 Apr 

@SA_TIC have posted some great videos of their operators at ATE on Youtube. Great work! http://lnkd.in/Nr9z4z 

http://twitter.com/#!/pjmurray1979
http://twitter.com/#!/pjmurray1979/status/58294956422475778
http://twitter.com/SA_TIC
http://lnkd.in/Nr9z4z


Accreditation 
Industry standards, quality and professionalism are core objectives of SATIC. 

SATIC offers the following accreditation / certification programs to the industry; participation in 
these programs includes membership of SATIC: 

 

Australian Tourism Accreditation Program 
The Australian Tourism Accreditation Program (ATAP) is suitable for 
all tourism businesses. It is designed to assist to all tourism 

businesses in establishing and maintaining quality management principles 
and practices. Consumers are encouraged to Trust the Tick.  
455 businesses. 
 

Ecotourism 
ECO Certification is suitable for tourism businesses that provide high 
quality nature-based experiences and are environmentally, 

socially and economically sustainable. 35 businesses. 
 

Climate Action Certification 
The Climate Action Certification program is designed to assist tourism 
businesses in reducing carbon emissions and assuring consumers that your 

products have a certified commitment to sustainable 
business practices and to addressing climate change. 28 businesses. 

 

Respecting Our Culture 
Respecting Our Culture is an accreditation program designed for any 
tourism business that includes Indigenous content or enters into land 

significant to Indigenous people. 5 businesses. 

 
 

TQUAL & the National Tourism Accreditation Framework 
The Federal Government & Tourism Australia under 

its National Tourism Accreditation Framework 

initiative has released the TQUAL logo. As the 

ATAP and Ecotourism accreditation programs are 

endorsed under the TQUAL framework, these 

accredited operators are able to display in 

conjunction with their existing accreditation logo. 

The Federal Government has committed to providing additional value to accreditation through their 

endorsement and promotion of the TQUAL logo to domestic and international consumers, to 

increase the visibility of accredited businesses and highlight their commitment to quality.  

TQUAL accredited operators are also to receive preferential listings on www.southaustralia.com and 

www.australia.com from late 2011. 

  
FollowMe4wd Ricky Esser 9 May 

Just spent the last couple of hours with Jade from @SA_TIC tourism showing me the right way to please the masses yfrog.com/h2e13kvj 

http://www.southaustralia.com/
http://www.australia.com/
http://twitter.com/#!/FollowMe4wd
http://twitter.com/#!/FollowMe4wd/status/67460231906594816
http://twitter.com/SA_TIC
http://t.co/ctuArVx


Skills 
Business Development Roadshow 
SATIC toured the 11 tourism regions for five weeks throughout May and June. Anneliese, Jade and 
Ward travelled to 11 tourism regions and held small informative workshops to assist tourism 

operators in the development of their business by becoming tourism accredited or by 

nominating for a South Australian Tourism Award. Ward also met with members both in group 

meetings, and one-on-one. 190 tourism operators attended the workshops. 

 
 “Thank you for bringing the workshops to our areas - it is almost impossible to attend city 
 based training. We appreciate the region not being forgotten!” Coonawarra 
 

 
 

2010 SATIC Tourism Conference 
SATIC’s inaugural tourism conference ‘SA Tourism: Taking Charge of Change’ 

allowed tourism operators and stakeholders to participate in a dynamic, interactive day of 
presentations, discussion panels and workshops on 18 November. 

Attended by 140 delegates, the conference was opened by Tourism Minister John Rau and 

boasted an impressive line up of national and local speakers and presenters designed to challenge 
and inspire delegates. After participating in a full day of conference activities, delegates were also 
invited to attend the 2010 SA Tourism Awards Gala Dinner that evening. 

The success of the event has meant the conference will now be held annually. 

 
 “The conference and workshops not only met, but exceeded all of my expectations. The  
 amount and quality of information that was made available was outstanding.” - Ciaran 
 Cryan, National Chairman Bed & Breakfast, Farmstay & Accommodation Australia. 
 

  

ATDW ATDW 6 Jun 

What a fantastic initiative, @SA_TIC helping tourism business get their products online - Online Booking, TXA Roadshow 

http://tiny.cc/q0jll 

http://twitter.com/#!/ATDW
http://twitter.com/#!/ATDW/status/77571374826262529
http://twitter.com/SA_TIC
http://tiny.cc/q0jll


Social Media / Apps Seminar 
A variety of tourism businesses attended a half-day seminar in May to learn how to engage with 

their customers through social media. Experts Michelle Prak (Hughes PR) and Mark Potter 

(Connect Broadcast) shared their knowledge and expertise.  30 people attended. 
 

Business Sustainability Workshop 
In conjunction with Tony Innes from Sustainable Directions, this two-hour workshop in June 
explained current environmental issues and provide tips on how businesses can improve their 

bottom line using sustainability techniques. 15 people attended the afternoon. 

 

Business SA Courses 
In partnership with Business SA, SATIC members were able to register at a discounted rate to 

attend Business SA training courses in areas such as Business, Human Resources, OHS&W, 
Environment & Sustainability, Injury Management, and Workplace Relations. 
 

Additional training: 
 Bushfire Preparedness for Tourism, October – 23 participants 

 Smartphones and your Business, July – 129 participants 

 Tailor your Marketing to the Edu-Tourism Sector, August – 42 participants 

 Basic First Aid delivered by Red Cross, October, April & May – 52 participants 

 Fire Training delivered by Australian Fire & First Aid, May & June – 6 participants 
 

Events 
The key to successful marketing and business growth is building relationships through active 
networking. Strong industry links and partnerships can help maintain a business’ competitive edge. 

SATIC introduced its networking series, Talking Tourism in June, which was well received by 

members. 70 attendees turned out to hear from guest speaker, Barossa foodie, Cherie 

Hausler, and to ‘talk tourism’ with others in the industry. 
 

"I made some connections that are invaluable. What a great networking night!" - Stephen 
Schwer, Southern Flinders Regional Tourism Authority 

 

 

  
Moorooroo Moorooroo Park 17 May 

@SA_TIC Cheers for stopping by Ward. Always great to get an update on whats happening in the industry. Enjoy the rest of the #barossa. 

http://twitter.com/#!/Moorooroo
http://twitter.com/#!/Moorooroo/status/70323861165576192
http://twitter.com/SA_TIC
http://twitter.com/#!/search?q=%23barossa


Tourism Awards 
The South Australian Tourism Awards form part of the Australian Tourism Awards and the process 

aims to recognise and promote excellence in tourism. The Tourism Awards are an 

annual online submission and site visit based competition. 
 
 
 

An increase of 8% on last year’s record, indicating that South Australian tourism operators are 

realising the importance of achieving an accolade in the State’s premier Tourism Awards and want to 
give their business a valuable marketing advantage. 

 “An on-line presentation allows taking advantage of the electronic media, better images, 
colour, overall better presentation and better for the environment because it is not printed.” 
– Ann Oliver, Red Ochre Grill 
 

2010 South Australian Tourism Awards Gala Dinner 
The 2010 South Australian Tourism Awards were held on Thursday, 18 November 2010 at the 

Adelaide Convention Centre, with Master of Ceremonies Chris Dittmar from Channel 7. 

626 guests (an increase of 9% from 2009) indulged in a night full of South Australia’s finest 

regional produce. With 61 of those guests purchased the combined conference and gala dinner 
package.  
 
 
 
 
 
 “I wanted to pass on a heartfelt thank you for a wonderful evening. It really was an 
 impressive and synchronized evening, with every attention to every detail covered.  
 Congratulations to you and your team, on raising the bar for these types of events.” – Ann 
 Monaghan, General Manager ς Sports & Competition, Special Olympics Australia. 

         

 
  

Record 150 entries in 2010 

26 winners; 4 inducted into the Hall of Fame; plus 76 
medallists: 2 gold, 39 silver and 35 bronze 

CoonawarraK Karen Ronning 20 Jun 

Landed in Adelaide and heading into @SA_TIC to talk all things food, wine and tourism. 

http://twitter.com/#!/CoonawarraK
http://twitter.com/#!/Miss_Nekko/status/82605973482647552
http://twitter.com/SA_TIC


 

AFTA Travel Expo ς Winners Booth 
Winners were invited to host the 2010 South Australian 
Tourism Awards Winners booth at the AFTA Sunday Mail 
Holiday Expo from 4 ς 6 February 2011 - a great 
opportunity to showcase their product to  

10,000 attendees that walked through the doors of 

the Adelaide Convention Centre. 
 

 

2011 Awards Launch 
The Tourism Awards launch was held at Adelaide Shores Resort on Wednesday 13 April. Keith 
Conlon was the Master of Ceremonies (Keith is also confirmed as our MC for the Gala Dinner).Our 
guest speaker was national award winner, Sharyn Rogers from Seppeltsfield Vineyard Cottage, 
Keith Conlon also led a ‘Q & A session’ with Kate Williams from Adelaide Shores about their multi-
award winning properties.  
 

The event booked out within 24 hours of the invitation’s release, which confirms the high level 

of interest in the State’s tourism awards. We hosted 105 guests in at the launch which includes 
members of parliament, potential nominees, sponsors and industry operators. 
 
Feedback from guests found that 84% thought the event was ‘very good’ to ‘excellent’. 
 

“I just wanted to say congratulations on hosting such a great event for the Tourism Awards 
Launch, it was a pleasure to attend.” – Julia Smith, Adelaide Shores. 
 

   

 
 

INTRODUCTION OF A NEW CATEGORY 
We introduced a new awards category:  Category 28 ς Excellence in Tourism by Local Government, 
with the hope of encouraging more local Councils to be more involved in tourism in their regions.  

In its inaugural year we received 8 nominations for 2011.  

 
 
 

PindarieWines Pindarie 17 May 

@SA_TIC fantastic to get the low-down on the Tourism Awards... Invigorated and busting full of ideas we need to get onto paper!!! 

http://twitter.com/#!/PindarieWines
http://twitter.com/#!/PindarieWines/status/70325520436432896
http://twitter.com/SA_TIC

